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Lirdquest recenved rolls of candy bar wrappers,
and then rmade them inte a ball gown. The breast
cancer survivor that Komen chose to model
bindguet’s debiciows candy wrapper creation
r the fashion show was SHephanie L3 Fue. La
Rlue was diagrosed with breast cancer 2t age 30,
She had shown lumps to-her doctor, who was
unconcerned because she didn't fit the breast
cancer profile. By the time
Lz Fue was diagnosed, har
cancer war 3t stage four
nd she was ghen a year
to fve

‘At that time, | was design-
irg the cardy bar wran-
per dress so | had to call

Stephamie to see if she .
had both breasts: 3 booky _\'rj.l',r;rf"”? LILLr l.i'rrJI' WO En
check if you wall” Lindquist Vil

sand Thearn | met Stephanie
nd snhes @ very wpliting
person, sudhy fun. She just
has this love of ife.”
According. to Lirdguist
La Rue took thirgs into
ke o hands: “Stepha-
roe wend vegetanian and
organic; She went o an
acupunciunst ard mied &
lot of naturopathic treatments wath the chemo.
Fher she had the lumpectory and came oot of
it Lindqurst sad. “TMow, s frve vears.

Thaese days, La Fus does spokesperson work
for earfy breast carker detection and awareness.
ta Rue alss models Lindquists breast cancer
awareness designs in Komen fashion shows as
wll as othvers. Lindguist's recant addiion to her
breast cancer awareness collecton 15 a cashmere
scarf embellished with a pink sillk nbbon. Browght
together by breast cancer these women, now
friends, work to get the message of early detec-
tion ot 1o all women. Deborah Lindquist and
Stephanie La Rus epromeze the beauty of wom-
e helping othier women with breast cancer

Loz Angeles borm and based eco-desgner Clau-
dia Endier 1 one of the most ertically acclamned
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“Having lost her
mother to breast
cancer, she made the

Career -f'JIIIUEf.'I".' L {frn'i

whao battle
breast cancer. That

really inspired me.

Deborah Lindquast

pEwelry desgrers in America, as well as a kaghly conscious businass-
wornan All Claudia Erdler Designs are produced sustainably in LA

Wileve been working with the same cortraciors for years” Endler
said. " Oinly thoze that provide safe worling condions and &ir wag-

e’

Endler uses certified recycled sitver; gold and platirum wiile repur
posing client’s own stones and metal as often
as possible. According to Endler; her busingss
provdes value, cordmbartes o the bocal ecoro-
iy, creates less stress on the ervironment and
leaves & smaller carbon footprint.

“In- vy sarty thirtes, | had to make some
tough decizions about my career. my relation-
shaps and ryself i came with a lot of change!”
Endlet sad " ;
krowiedge, express and reveal the zelf no
miatter what = going on around you Phus, [d
been interested in supporting breast cam-
cer research and education for 2 long tme)’
Endler sad

3 it sarted when a frend, In her sarty thirties,
was dagnosed with cances  Then angther
frierd, also under 40, had breast cancer Endler
becarne invohed on tao levels
ared friarsd.

& A WOmMan

'k meally touched a rnerve. For me, 5 sich an mportant physical
attribute and symibol of & female”’ Endler said et women are not
tested for breast cancer with marmograms until after 40

Endler designed the Certer Point collection for breast cncer
awareness as well as for breast cancer survivors. The Cerder Poirt
collection is-regal. dominating space through semplicy:

Warking with the toung Surynors Coalrion, an organzation focused
on women under 40 which offers advocacy and awareness, Endler
uses her jpwelry designs 1o support and recognze thess young aur
vivors and all women

Ta mnspre people to believe in the possibilties and their own inner
strength The irtertion i= hever to forget your inmer speit” Endler
said. "Hsa light that shimes. There 1= no measure to what that ight
can do.”

Claudia Endler’s Center Point desigre show how that light can shine.
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